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Topics for Media Interviews

Advice to board members, CEOs, and
ClOs on digital business transformation

What CEOs must get right to be a top
performer in the digital economy

Four pathways to Future Ready that pay off

Six ways the board can lead a successful
digital business transformation

Three kinds of value enterprises must
create from digital initiatives

How to accumulate and measure value
from digital initiatives in firm
performance

Ten capabilities companies need to get
right to accelerate digital transformation

How leaders can manage the four
organizational “explosions” that
enterprises must deal with to develop
new operational and customer
experience capabilities

What digitally savvy top management
teams do differently to grow their
enterprises
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